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in the news
by Ada Ciuca

Rosewood Hotels & Resorts’ new 
Rosewood Phuket property in 
Thailand is upping the ante with 
its wellness offerings. Looking 
to fill a gap within the luxury 
hotel spa industry, the company 
designed Asaya, a wellness concept 
envisioned to help guests create 
their path to personal wellness and 
maintain it beyond resort walls. 

Combining alternative therapies, healing treatments, coaching and wellness 
programming with the use of all-natural spa ingredients, the program focuses 
on individualized wellness and social components.

“We created a concept that will help establish a foundation of well-being, 
offering fluid and flexible solutions to meet individual needs and evolve with 
our visitors along their lifelong wellness journey,” explains Niamh O’Connell, 
group vice president of guest experience and wellness. 

When the program launches next month, visitors will start their experiences 
in “Wellness Ateliers,” where experts will create custom treatments based  
on specific targets. Guests may also choose to stay overnight in special  
Asaya suites.

Other Asaya programs will launch at Rosewood properties in the coming 
years, including Rosewood Hong Kong, which is set to open in 2018.

It’s a Man’s World
In an article published in Dermatologic Surgery, 
Jared Jagdeo, M.D., et al, gathered data 
describing male attitudes toward age-related 
changes to their facial features, as well as their 
preferences for prioritizing facial treatments.

Nearly 600 injectable-naive but aesthetically 
oriented men ages 30-65 participated in an online 
survey, where they indicated how concerned they 
were by the appearance of 15 age-related facial 
features. The study also asked questions designed 
to help the researchers better understand male 
perspectives on aesthetic procedures, including 
awareness, motivating factors and barriers to 
seeking treatment. 

They found that changes such as crow’s feet 
and tear troughs are of most concern (80 percent 
of respondents), followed by forehead lines  
(74 percent), double chin (70 percent) and 
glabellar lines (60 percent). There was also a 
strong correlation between the features of most 
concern and the areas of treatment priority.

The authors also noticed that despite a 
willingness to discuss signs of aging with their 
cosmetic provider and an awareness of available 
procedures, aesthetically oriented men have  
low adoption rates for these procedures. The  
top reasons they would not consider injectables 
included concerns regarding side effects and 
safety, and thinking they don’t yet need the 
treatment; whereas the most common reason 
for considering an injectable was to look more 
youthful. “Men might need more education  
regarding the effectiveness and safety of  
injectables to help them overcome personal  
barriers to treatment,” suggest the study authors.

Éminence Organic Skin Care and Blue Beautifly have  
recently joined nearly 2,000 companies across 50 countries 
in becoming Certified B Corporations, a distinction  
presented to businesses that shift their focus beyond  
turning a profit and toward promoting the well-being of  
the people and places impacted by their practices.

Companies of any size, whether a large corporation or 
smaller start-up, can become B Corp certified businesses. 
Applicants must complete a B Impact assessment to 
determine whether they meet a minimum performance 
requirement, then define a path of corporate structure  
and state of incorporation to meet legal obligations. 

“Obtaining a B Corp certification means our retailers and consumers can  
trust that our brand has assumed a stewardship role in affecting social and 
environmental change,” says Boldijarre Koronczay, president of Vancouver-based 
Éminence. Since its establishment in 1958, the brand has prided itself on using 
sustainable farming and green practices in creating its products. 

Oakland, California-based Blue Beautifly hopes the certification will aid its  
mission in having a positive influence on the health and beauty industries. The  
company, which manufactures organic, non-GMO and cruelty-free face and 
bodycare products, became certified as a “way to showcase our genuine brand, 
wholesome ingredients, transparent operations, and absolute commitment to 
socially and environmentally responsible practices,” explains CEO Vida Karamooz. 

For more information on each company’s B Corporation score and mission, 
visit bcorporation.net.

B-ing Green
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According to a new study published in  
the Journal of Clinical Psychiatry and 
authored by researchers from the 
University of Pennsylvania’s Perelman 
School of Medicine, yogic breathing can 
help to alleviate depression in people 
who have not previously responded to 
antidepressant treatments. 

The randomized, controlled pilot  
study focused on 25 patients suffering  
from major depressive disorder (MDD)  
who were randomly assigned to either  
a breathing group or a “waitlist” group.  
Over the course of the two-month study, 
patients who practiced Sudarshan Kriya 
yoga showed a drastic improvement in  
their Hamilton Depression Rating Scale 
(HDRS) score (a widely used clinician-
administered depression assessment 
score); original scores averaged 22.0  
and were down an average of more than  
10 points. 

“With such a large portion of 
patients who do not fully respond to 
antidepressants, it’s important we find new 
avenues that work best for each person to 
beat their depression,” says Anup Sherma, 
M.D., Ph.D., neuropsychiatry research 
fellow and study leader. “The next step in 
this research is to conduct a larger study 
evaluating how this intervention impacts 
brain structure and function in patients  
who have major depression.”

Sudarshan Kriya can be practiced in a 
group setting or at home and includes a 
series of alternating breathing exercises, 
from slow and calm to fast and stimulating, 
that bring about a deep, restful state.

Breathing  
Through Depression
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PEOPLE AND PLACES
Kerstin Florian has appointed Julie Andrews as president, a role in which she will oversee all departments,  
from global sales and marketing to product development and creative. Andrews holds a 15-year career with  
the international company that includes stints as director of marketing and public relations, and director of 
global business development.

Tracey Hughes has been named global creative director of Athena Cosmetics, Inc., creator of  
ReGenesis and RevitaLash Cosmetics. Her first order of business will be to launch a new natural beauty  
campaign and education portfolio. Hughes, a certified speaker, has presented to over 500,000 salon  
professionals in more than 14 countries.

The Estée Lauder Companies Inc. has designated Barbara De Laere as the new senior vice president 
and general manager of Aveda’s North America division. Following a lengthy career within L’Oréal’s  
Professional Products Division, De Laere will lead the development of Aveda North America’s marketing 
strategy out of the brand’s Blaine, Minnesota, headquarters. 

After a 10-year stint as ULTA Beauty’s senior vice president, M Bolyard has joined Colorescience as a 
member of its Board of Directors. With a decade of experience in the retail beauty space, Bolyard boasts 
expertise that spans across the marketing, product development and merchandising sectors—areas in which 
she will advise the Colorescience team. 

A new CEO has stepped in at Cottonwood, Arizona-based Body Bliss. Pam Sculthorp, an expert in the 
biotech pharmaceutical and medical device industries, will kick off her tenure by leading efforts such as 
streamlining product development and manufacturing, and website revitalization.

British skincare brand Elemis has tapped 15-year beauty industry veteran Candice Burd as the company’s 
senior vice president of U.S. marketing. Burd will be based at the company’s New York City headquarters 
and will take on marketing and PR efforts to boost the skincare brand’s presence in this country.
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The Global Wellness Institute has released its annual 8 Wellness 
Trends report, based in part on the 2016 Global Wellness 
Summit that took place in Kitzbühel, Austria, last October. The 
2017 edition of the report identifies future directions for the $3.7 
trillion industry and expands on the ways these developments 
and ideas are already being executed at spa and wellness 
facilities worldwide. The eight trends are:
➤ Sauna Reinvented Taking a cue from northern Europe’s sauna 
culture, the industry will thrive through creating more animated 
and intricate sauna experiences. 
➤ Wellness Architecture There will be a new awareness on creating healthy buildings 
from the core up, and a focus on new building standards. 
➤ Silence The purest form of digital detox, the trend toward “silent spas” focuses on 
creating these spaces in areas naturally prone to silence.
➤ Art & Creativity An emphasis on approaching wellness from an artistic point of view, 
versus just seeking physical beauty. 
➤ Wellness Remakes Beauty The development of self-esteem and mental well-being, 
benefits that go hand in hand with perceptions of feeling good in one’s skin.
➤ The Future Is Mental Wellness The importance of making meditation accessible and 
having medical professionals on hand at wellness centers. 
➤ Embracing the C-Word There will be a renewed focus on cancer patients, an often 
overlooked population who can benefit greatly from spa treatments. 
➤ Beyond the Elite “Ghettos of Wellness” The idea of making wellness available to a 
broader group of people; the hopes that a second wave of wellness tourism will reach  
a wider demographic, rather than a select few behind resort doors. 

On-Trend Predictions

At what point does “working up a good sweat” turn into a diagnosable disorder? 
Hyperhidrosis, a condition characterized by excessive sweating, is not only a nuisance, it 
can aggravate an existing skin problem and even cause a new one to develop. Although 
it’s normal, natural and healthy to perspire heavily when exerting oneself, in people with 
hyperhidrosis, telltale sweat stains punctuate their daily lives, causing physical discomfort, 
embarrassment and ruined items of clothing.

“Many people who excessively sweat don’t realize that they have a treatable medical 
condition,” notes Jenny Eileen Murase, M.D., F.A.A.D., a board-certified dermatologist 
and assistant clinical professor of dermatology at the University of San Francisco Medical 
Center. Dr. Murase urges people who suspect they have a problem to see a dermatologist 
for diagnosis. “We can tell you what type of hyperhidrosis you have and the best ways to 
treat it,” she says. According to the International Hyperhidrosis Society (sweathelp.org), 
medical treatments for the condition range from iontophoresis (a mild microcurrent that 
is run through water), Botox injections, miraDry (a trademarked microwave device), lasers, 
oral medications as a short term measure, and even surgery for extreme cases.

Nonmedical, common-sense tips include:
•  Switching from deodorant to antiperspirant.*
•  Keeping a sweat journal to identify triggers, such as anxiety, caffeine and spicy foods.
•  Changing footwear often to minimize odor and risk of developing an infection such as 

athlete’s foot.
*  In recent years, there have been claims of a connection between the aluminum-based 

compounds in antiperspirants and breast cancer. However, The American Cancer Society 
(cancer.org) states on its website that “There are no strong epidemiologic studies in 
the medical literature that link breast cancer risk and antiperspirant use, and very little 
scientific evidence to support this claim.” 

Sweat the Big Stuff
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Industry Intelligence 
Intelligent Spas, an independent research company that 
specializes in global spa industry data, has released its 
first Wellness Spas Benchmarks report, which focuses 
on identifying key performance indicators specifically 
for wellness spas. Published in December 2016, the 
report emphasizes four key concepts: achieving higher 
annual revenue, employing more people, attracting a 
greater percentage of local residents, and generating 
more revenue per square meter/foot. 

“Wellness spa owners and managers may want to 
benchmark their business performance against these 
unique key indicators to identify areas of strength or 
weakness,” explains Julie Garrow, managing editor  
of Intelligent Spas. 

Other sections delve into detailed information on 
employees, visitors, financial benchmarks, spa business 
models and infrastructure, menus, treatment pricing, 
complimentary food and beverages, industry trends 
and unique selling propositions. The report, which 
includes over 90 statistics gathered through a detailed 
survey of spa owners and managers, is available for 
purchase and download at intelligentspas.com. u

The Tweezerman 
line jumped into 
2017 with revamped 
packaging, launched 
at the start of the year. 
Designed to clearly 
communicate the 

brand’s quality, the modern packaging features a harmonized, 
identifiable look across all lines and products. The new look was 
also implemented to increase brand awareness for the company’s 
100-plus items: A crisp white logo, selling points and tagline on 
every package differentiate each product. 

Launchtime! 

Global nailcare company CND is rolling 
out an updated look for its Advanced 
Nail Treatments and Service Essentials, 
which began distribution in November 
2016 at select U.S. salons. The brand’s 
seven Advanced Nail Treatments—
which include base and top coats, and 
formulas that address needs ranging 
from damage to dryness—are available 
for both salon and at-home use. CND’s 
Service Essentials—a water-free cleanser, 
cuticle dissolver, nail scrub and setting 
spray—cover all aspects of nail care, from 
prepping to perfecting.


